














COMM F360 Introduction To Public Relations Syllabus 3 credits 
Fall 2014 

 
Professor:   Dr. Peter A. DeCaro   Office:  Grue 503G 
Office phone: 474-6799    email:padecaro@alaska.edu 
Office hours: MTWR 1:00-2:00pm and by appointment  
Classroom   Grue 410   MW 3:30-5:00 
 
Textbooks: Wilcox, D.L. & Cameron, G.T. Public Relations Strategies and Tactics. 9th ed. New York: Allyn 

& Bacon, 2009. 
 
This course is designed to give students both theoretical and practical applications of public relations.  The course 
draws from a multiple of theories spanning from mass communication to human communication.  Students will be 
exposed to many aspects of electronic communication, including but not limited to social media, integrated 
marketing communication, radio, TV and print. 
 
Course Goals:  
1.  To engage students in the process of public relations problem solving. 
2.  To familiarize students with actual examples of Public Relations campaigns. 
3.  To have an understanding of public relations activity in firms, social agencies, trade  
     organizations, government, education, sports and entertainment. 
4.  To develop an in-depth understanding of Public Relations research, planning, communication, 
     evaluation – and the use of communications strategies to achieve organizational goals. 
5.  To understand the general concepts of public relations, audience analyses, and persuasion. 
6.  To provide practical exercises in Public Relations problem solving. 
 
Student Learning Objectives: 
Students who complete this course will be able to: 
1.  Define public relations and identify instances of public relations in multiple contexts 
2. Apply theories and principles of public relations to solve PR challenges 
3. Use theory & strategy to choose appropriate and ethical PR tactics 
4. Use theory and strategy to create and implement some basic PR techniques 
 
Instructional Method: 
This course will be conducted in a combination of lecture and discussion. 
 
Final Grade is based upon: 
22 Questions for Review and Discussion Papers @ 20 pts. =   440 pts. 
Midterm Exam  =     225 pts. 
Final Exam   =      225 pts. 
Power Point presentation =     150 pts. 
Power Point paper =     100 pts. 
Participation  =       60 pts. 
        1200 pts. 
Grade criteria: 
Grade criteria: +/- grading system based on percentage of total points 
A+ = 97-100 
A= 93-96 
A-=90-92 
B+=87-90 
B = 83-86 
B-=80-82 
C+=77-80 
C = 73-76 
C-=70-72 
D+=67-70 
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D = 63-66 
D-=60-62 
F = 59 and below 
 
Prerequisites: COMM 131X or 141X or permission of instructor. (3+0) 
 
Course Expectations 
Chapter Case Study assignments: are due at the beginning of each class.  No provision is made for the “make-up” 
of missed work.  You must adequately answer all questions to receive credit. 
 
Power Point Presentation:  The power point presentation is a group endeavor.  Students will produce a 20 minute 
presentation of their analysis of a “crisis communication campaign.”  This presentation will be explained in more 
detail by the instructor. Submit your power point in an email, flash drive, or Blackboard. 
 
Power Point Papers:  Will be written in APA style ONLY. Please follow APA correctly, close is not good enough. 
Please attach ALL web sourced materials to your paper and highlight materials employed in your power point 
presentation. This will be explained in more detail by the instructor. 
 
Examinations:  EXAMINATIONS may include multiple choice, matching, true-false, essay questions and in class 
assessments using a combination of testing forms.  No provision is made for the “make-up” of missed examinations.  
 
COURSE/PROFESSOR  POLICIES AND PROCEDURES 
Attendance: I EXPECT YOU TO BE HERE. Five class absences will result in a full grade reduction. Six class 
absences will result in an automatic course grade of “F.” A student arriving 10 minutes after the scheduled class 
starting time will not be admitted; or leaving before the end of the class, is considered absent unless the instructor 
has granted prior approval.  Once the door is closed please do not attempt to enter the classroom. 
Plagiarism/cheating: I do not tolerate any form of plagiarism or cheating. If you plagiarize/cheat, you will receive a 
grade of F for the course. The unacknowledged use of the ideas of others is a serious offense. Please refer to the 
university catalogue to understand plagiarism or you can set up a meeting with me.  
Incomplete Grade Assignment: I do not issue incomplete grades. 
American Disability Act Statement: Any personal learning accommodation that may be needed by the student to 
be successful in this course must be made known to the instructor immediately.  Verification is required through the 
Office of Disability Services (208 WHIT 474-5655).  The instructor will work with ODS to provide reasonable 
accommodation to students with disabilities.  
The Writing Center: is available for students to improve their writing skills. The center, located on the eighth floor 
of the Gruening Building. Students can receive help at the center at any stage in their writing process, from 
brainstorming to final editing. Tutors are available for one-on-one sessions and can help students with grammar, 
spelling, punctuation, organization, and style. 
Cell phones – please put ALL cell phones on vibrate, or turn them off, and in your backpack, purse, etc.. Cell phone 
disruptions will be cause for permanent removal from class.  Please do not use your cell phones or electronic devices 
while in class or have them on your desk or in hand. Cell phone disruptions will be cause for permanent removal 
from class.   NO LAPTOPS. No headsets. NO MP3’s, NO IPAD”S, IPODS, etc. If you are expecting an 
emergency cell phone call or use your cell phone alarm clock to remind you to take prescription medication, please 
notify me at the beginning of the class.   
If your cell phone rings while in class, gather your belongings, leave the classroom, and DO NOT return. Please 
refrain from using any electronic device while in the classroom unless first discussed with the instructor. 
 
 
All Written Assignments or Papers: Unless other directions are given, ALL PAPERS MUST BE TYPED (OR 
COMPUTER-PRINTED), DOUBLE-SPACED, WITH ONE INCH MARGINS ON WHITE, NON-
ERASABLE PAPER.  NO “SCRIPT” FONTS ARE ACCEPTABLE. I will not accept hand-written papers.   
If you use a computer (and you should), please limit yourself to one font and one font size—10 or 12.  Use LEFT 
MARGIN justification.  The complete paper should be stapled once in the upper left-hand corner—folders are not 
acceptable, nor  is “saddle-stitching.”  Papers must have a Cover Sheet with the student’s name, name of the 
course, paper title, and the date submitted to be accepted.  Please DO NOT email your papers. Papers must 
have the student’s name, name of the course, assignment, and the date submitted to be accepted.  The cover 



sheet is separate from your answer sheets. You cannot pass this course if you fail to submit, on 
time, 4 or more assignment papers.  No late papers will be accepted for credit.  At the discretion of the 
instructor, points will be deducted for spelling, grammatical, and syntactical errors.  All writing assignments must 
be completed and submitted on date due, IN CLASS, in order to receive a passing grade in the course.  Papers 
submitted for evaluation after the designated due date will not be accepted.  You should retain an electronic backup, 
or photocopy, of any written work which is submitted for evaluation. 
Chapter Papers:  I am looking for depth of your response to each assignment. Although I do not require 
specific numbers of pages for assignments, I expect students to thoroughly answer each question. You will not 
receive credit for cursory answers, nor will you receive credit if you fail to answer ALL of the assignment 
questions.  An answer consisting of two or three sentences is insufficient, and you will not receive credit for 
that answer. 
 
 
The instructor reserves the right to modify the syllabus. 
 
September     
9  
Introduction to course. Discuss the scope of Public Relations and its place in the global workforce. Discuss course 
syllabus. Discuss instructor expectations of students and student expectations of the instructor and the course.  
Assignment Readings for Sept. 11: Ch.#1:  What is Public Relations? Insights: Public Relations Society of 
America Official Statement on Public Relations, p. 11-12; The Wonderful World of Public Relations, p. 13-23; Nine 
Ways Public Relations Contributes to the Bottom Line, p. 24-27; What Employers Want: 10 Qualities, p. 27-28; 
Public Relations Personality Check List, p. 28-30; Job Levels in Public Relations, p. 30-32; An Overview of Salaries 
in the Public Relations Field, p. 32-33; Read Ethics: Whose Ethics? An Undercover Journalist Takes on Public 
Relations Firms, p. 17; Read A Multicultural World: Bank of America Reaches Out to the Hispanic Community, 
p. 8 
Answer Questions for Review and Discussion:  10, 12, 16, 18, 20 pages 37-38 due January 25.  
  
11  
Discuss Assignment Readings from Ch.#1; Answer Questions for Review and Discussion:  10, 12, 16, 18, 20 
pages 37-38 due at the beginning of class.     
Assigned Readings for Sept. 16: Ch.#2: Insights: The Evolution of Public Relations: Insights: Four Classic 
Models of Public Relations, p. 53-60; Classic Campaigns Show the Power of Public Relations, p. 60-65; Read 
Ethics: Making a Hiring Decision, p. 65-68; Read A Multicultural World: The Beginnings of Public Relations in 
Other Nations, p.43. 
Answer Questions for Review and Discussion:  2, 9, 13, 15, 17 page 70.  
Discuss the Declaration of Independence & Constitution of the United States and the impact they have on Public 
Relations 
  
16  
Discuss Assignment Readings from Ch.#2; Answer Questions for Review and Discussion: 2, 9, 13, 15, 17 page 
70 due at the beginning of class.  
Assigned Readings for Sept. 18: Ch.#3: Insights: Ethics and Professionalism: PRSA’s Code of Ethics, p. 78; 
Use of “Front Groups” Poses Ethical Concerns, p. 88-92; PRSA Addresses Ethics of Paying for News Placement in 
Iraq, p. 92-93; Read Ethics: Fake Blogs: New Marketing Channel or a Really Bad Idea? p. 82; Read A 
Multicultural World: Cash for News Coverage Raises Ethical Concerns, p. 90;  
Answer Questions for Review and Discussion: 2, 6, 15, 18, 20 pages 95-96. 
             
18  
Discuss Assignment Readings from Ch.#3; Answer Questions for Review and Discussion: 2, 6, 15, 18, 20 pages 
95-96 due at the beginning of class. 
Assigned Readings for Sept. 23: Ch.#4: Insights: Public Relations Departments and Firms: So You Want to 
Make a Six Figure Salary? p. 99-104; Expertise Required in a Department, p. 104; The Functions of a Corporate 
PR/Communications Department, p. 104-116; Large Public Relations Firms Part of Conglomerates, p. 117-119; 
Comparing Work in a PR Firm and a Corporation, p. 119-121; A Job at a Corporation or PR Firm?, p. 121-123; 



Read Ethics: When It’s Time to Resign an Account, p. 112; Read A Multicultural World: Reaching a Diverse 
Audience About Electric Rates, p. 137;  
Answer Questions for Review and Discussion: 2, 3, 10,12, 17 page 125.     
       
23  
Discuss Assignment Readings from Ch.#4; Answer Questions for Review and Discussion: 2, 3, 10,12, 17 page 
125 due at the beginning of class. 
Assigned Readings for Sept. 25: Ch.#5: Insights: Research: Rules for Publicizing Surveys and Polls, p. 131-134;  
Doing Research on the Internet, p. 134-141; Read Ethics: ex and Alcohol: The AMA’s News Release, p. 141; Read 
A Multicultural World: Reaching a Diverse Audience About Electric Rates, p. 137;  
Answer Questions for Review and Discussion:.3, 6, 8, 11, 14 page 149. 

  
***Form Power Point Presentation Groups – choose crisis*** 
 
25  
Discuss Assignment Readings from Ch.#5; Answer Questions for Review and Discussion: 3, 6, 8, 11, 14 page 
149 due at the beginning of class. 
Assigned Readings for Sept. 30: Ch.#6: Insights: Program Planning: Amazon PR Thought-Process Model, p. 
154-164; Read Ethics: Promoting High-Class Vodka, p. 164; Read A Multicultural World: India Changes 
Attitudes About Condom Use, p. 161;  
Answer Questions for Review and Discussion: 2, 3, 5, 7, 9 page 168. 
      
30    
Discuss Assignment Readings from Ch.#6; Answer Questions for Review and Discussion: 2, 3, 5, 7, 9 page 168 
due at the beginning of class. 
Assigned Readings for Oct. 2: Ch.#7: Insights: Communication: Women Mobilize Against Scruffy-Faced Men, 
p. 177-190; Read Ethics: Word-of-Mouth Campaigns: Crossing the Line? p. 190 ; Read A Multicultural World: 
Promotes Child Safety in the Ukraine, p. 179;  
Answer Questions for Review and Discussion: 2, 4,5, 6, 7 pages 191-92. 
 
October   
2  
Discuss Assignment Readings from Ch.#7; Answer Questions for Review and Discussion: 2, 4,5, 6, 7 pages 
191-92 due at the beginning of class. 
Assigned Readings for Oct. 7: Ch.#8: Insights: Evaluation: Sales: For Many Companies, This is the Ultimate 
Evaluation, p. 207-210 ; Read Ethics: The New Math: Rates Versus News Coverage, p. 201-204; Read A 
Multicultural World: How to Reach Employees in 63 Nations, p. 205;  
Answer Questions for Review and Discussion: 1, 3, 4, 7, 8 pages 211-12. 
 
7  
Discuss Assignment Readings from Ch.#8; Answer Questions for Review and Discussion: 1, 3, 4, 7, 8 pages 
211-12 due at the beginning of class. 
Assigned Readings for Oct. 9: Ch.#9: Insights: Public Opinion and Persuasion: The Life Cycle of Public 
Opinion, p. 217-227; Motivation-Ability-Opportunity Model for Enhancing Message Production, p. 127-128; 
Appeals that Move People to Act, p. 222-225; Read Ethics: Bottled Water: The Framing of an Issue, p. 222-224; 
Read A Multicultural World: Persuasion in the Marketplace: A New Pickup Truck in Thailand, p. 225;  
Answer Questions for Review and Discussion: 1, 3, 4, 9, 13 pages 242-43. 
  
9  
Discuss Assignment Readings from Ch.#9; Answer Questions for Review and Discussion: 1, 3, 4, 9, 13 pages 
242-43 at the beginning of class. 
Assigned Readings for Oct. 14: Ch.#10: Insights: Conflict Management: Dealing With Issues, Risks, and 
Crises: An Issues Management Matrix, p. 257-266; Wendy’s and the Fickle Finger of Fate, p. 266-269; Read 
Ethics: Issues Management: Home Depot Tries to Build a Store, p. 258; Read A Multicultural World: Managing 
Conflict: Wal-Mart Wades into Shrimp Farming, p. 248;  
Answer Questions for Review and Discussion: 2, 3, 4, 9, 10, page 273. 



14   
Discuss Assignment Readings from Ch.#10;  
Answer Questions for Review and Discussion: 2, 3, 4, 9, 10, page 273 at the beginning of class. 
 
***Review for the Midterm Exam*** 
     
16 MIDTERM Ch.#1-10  
   
Assigned Readings for Oct. 21: Ch.#11: Insights: Reaching a Multicultural and Diverse Audience; Read 
Ethics: Don Imus: Racist or Just a Victim of Political Correctness?, p. 288; Read A Multicultural World: A 
Cruise Ship Line Builds Brans Affinity With African-Americans, p. 284-286; Paramount Reaches out to Hispanic 
Audiences, p. 286-290; A Real Fairy Tale Wedding for Gays, p. 290-293; Women as a Special Audience: Breast 
Cancer Awareness in Pakistan, p. 293-94.  
Answer Questions for Review and Discussion: 1,4, 5, 12, 16 page 298. 
 
21  
Discuss Assignment Readings from Ch.#11; Answer Questions for Review and Discussion: 1,4, 5, 12, 16 page 
298 due at the beginning of class. 
Assigned Readings for Oct. 23: Ch.#12: Insights: Public Relations and the Law: Plagiarism versus Copyright 
Infringement, p. 309-315; Accenture: What’s in a Name?, p. 315-331; Litigation PR: Quarterbacking for Michael 
Vick, p. 331-332;  Read Ethics: Mattel Recalls Dora and Elmo, p. 302; Read A Multicultural World: Have You 
Read “Harry Potter and the Hiking Dragon?”, p. 307;  
Answer Questions for Review and Discussion: 3, 5, 7, 11, 12 pages 333-34.    
            
23 
Discuss Assignment Readings from Ch.#12; Answer Questions for Review and Discussion: 3, 5, 7, 11, 12 pages 
333-34 due at the beginning of class.  
Assigned Readings for Oct. 28: Ch.#13: Insights: New Technologies in Public Relations: Creating Winning 
Web Sights, p. 347-349; Getting Reporters to Use Your Web Site, p. 349-357; Building Relationships Online, p. 
357-363;  Read Ethics: Who is Concerned about the Cultural Divide?, p. 337-345; Read A Multicultural World: 
The United Nations High Commission for Refugees Draws on the Web for Global Research, p. 345;  
Answer Questions for Review and Discussion: 2,3, 5, 8, 9 page 364. 
     
28  
Discuss Assignment Readings from Ch.#13; Answer Questions for Review and Discussion: 3, 5, 7, 11, 12 pages 
333-34 due at the beginning of class.  
Assigned Readings for Oct. 30: Ch.#14: Insights: News Releases, Media Alerts, and Pitch Letters: Read 
Ethics: What to Write or Not Write, p. 369-372; Read A Multicultural World: Sensitivity Required for Global 
News Releases, p. 372-378;  
Answer Questions for Review and Discussion: 1, 3, 7, 9, 10 page 388. 
          
30  
Discuss Assignment Readings from Ch.#14; Answer Questions for Review and Discussion: 1, 3, 7, 9, 10 page 
388 due at the beginning of class.  
Assigned Readings for Nov. 4: Ch.#15: Insights: Radio, Television, and the Web: Insights: Adding Music and 
Sound to a PSA, p. 395-409; Read Ethics: Should Guests on TV Talk Shows Reveal Their Sponsors?, p. 409-415; 
Read A Multicultural World: Reaching Out to the Hispanic Audience, p. 404-415;  
Answer Questions for Review and Discussion: 3, 5, 6, 10, 16 pages 416-17.   
           
November   
4  
Discuss Assignment Readings from Ch.#15; Answer Questions for Review and Discussion: 13, 5, 6, 10, 16 
pages 416-17 due at the beginning of class.  
Assigned Readings for Nov. 6: Ch.#16: Insights: Media Interviews, News Conferences, and Speeches: 
Insights: The Speech as News Release, p. 441-427; Read Ethics: Press Party at Disney World Criticized, p. 427-
434; Read A Multicultural World: A Chinese Approach to Speechwriting, p. 434-440;  



Answer Questions for Review and Discussion: 2, 5, 8, 13, 14 pages 442-43.  
       . 
6  
Discuss Assignment Readings from Ch.#16; Answer Questions for Review and Discussion: 2, 5, 8, 13, 14 pages 
442-43 due at the beginning of class.  
Assigned Readings for Nov. 11: Ch.#17: Insights: Corporations: Insights: Selection Criteria for Corporate 
Sponsorships, p. 462-465; Read Ethics: Congressional Committee Criticizes Yahoo’s Ethics, p. 454; Read A 
Multicultural World: Olympic Torch Faces Ill Political Winds, p. 465-469;  
Answer Questions for Review and Discussion: 2, 10, 12, 16, 18 page 471. 
 
11  
Discuss Assignment Readings from Ch.#17; Answer Questions for Review and Discussion: 2, 10, 12, 16, 18 
page 471 due at the beginning of class.  
Assigned Readings for Nov. 13: Ch.#18: Insights: Politics and Government: The Center for Disease Control’s 
National Immunization Program, p. 492-499; Read Ethics: Pay for Play: U.S. Military Plants Favorable Stories in 
the Iraqi Press, p. 490; Read A Multicultural World: The Risk of Polishing Venezuela’s Image, p. 479;  
Answer Questions for Review and Discussion: 1, 6, 8, 12, 13 page 501. 
 
13  
Discuss Assignment Readings from Ch.#18; Answer Questions for Review and Discussion: 1, 6, 8, 12, 13 page 
501 due at the beginning of class.  
Assigned Readings for Nov. 18: Ch.#19: Insights: Global Public Relations: The Image War: Israel versus the 
Palestinians, p. 512-523; Giving the “Ugly American” a Makeover, p. 523-529 Read Ethics: Got a News Release? 
Please Include Cash, p. 520; Read A Multicultural World: Starbucks in China: Cultural Sensitivities and the 
Power of the Blog; A Beer Fest Puts Belgrade on the Map;  
Answer Questions for Review and Discussion: 1, 9, 10, 11, 12 page 526. 
  
18  
Discuss Assignment Readings from Ch.#19; Answer Questions for Review and Discussion: 1, 9, 10, 11, 12 page 
526 due at the beginning of class.  
Assigned Readings for Nov. 20: Ch.#20: Insights: Nonprofit Organizations: Charitable Contributions Reach a 
New Level, p. 543-546; Writing a Case for Support, p. 546; Women and Heart Disease: The Red Dress Campaign, 
p. 536; Read Ethics: Working Within the System Or Selling Out?, p. 536; Read A Multicultural World: Save 
Darfur Coalition Uses Multiple Strategies, p. 533;  
Answer Questions for Review and Discussion: 4, 5, 7, 9, 10 page 553. 
   
20   
Discuss Assignment Readings from Ch.#20; Answer Questions for Review and Discussion: 4, 5, 7, 9, 10 page 
553 due at the beginning of class.  
Assigned Readings for Nov. 25: Ch.#21: Insights: Education: Virginia Tech Endures Massacre: Lessons Evident 
for Public Relations, p. 558-563; Read Ethics: Doctoring Photos to Show Diversity, p. 563; Read A Multicultural 
World: Australian School Rebuilds its Tarnished Reputation, p. 566;  
Answer Questions for Review and Discussion: 1, 2, 3, 4, 7 page 569. 
 
25  
Discuss Assignment Readings from Ch.#21; Answer Questions for Review and Discussion: 1, 2, 3, 4, 7 page 
569 due at the beginning of class.  
Assigned Readings for Nov. 27: Ch.#22: Insights: Entertainment, Sports, and Travel: Celebrity Publicists Have 
It Easy—Not! p. 573-582; Public Relations Magic For Harry Potter, p. 582-584; Read Ethics: A Difficult Sports 
Secret, p. 584; Read A Multicultural World: Major League Baseball Reaching Out To Diverse Stakeholders, p. 
585;  
Answer Questions for Review and Discussion: 1, 3, 4, 7, 10 page 591. 
     
27  
Discuss Assignment Readings from Ch.#22; Answer Questions for Review and Discussion: 1, 2, 3, 4, 7 page 
569 due at the beginning of class.  



December2 
2 Power Point Presentations ALL Power point papers due 
       
4 Power Point Presentations      
9  Power Point Presentations  
 
11 Power Point Presentations 
 
17 ??? FINAL EXAM CH.# 11-22; and assigned worked 
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