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Potential Reasons to Self-Publish

1. More control over finished product.

2. Shorter production cycle

3. Larger potential percentage of the profit

4. Full ownership of rights

5. Lower initial printing costs (Not lower per book cost)

6. Can publish works large publishers wonôt publish because of limited sales potential.

7. Can publish for your own reasons not linked to profit

8. Can make frequent revisions and updates to material

9. Usually the author can set book price.

10. Can potentially keep book in print for longer period of time.

Potential reasons not to self-publish 

(or at least be aware of before you sign that contract)

1. It is not for the faint of heart (unless you have simple needs or deep pockets).

2. You may not have as much control over the final product as you think.

3. Many POD publishers make more money from selling services than publishing books.

4. Support may only be available through e-mails or on-line forums (may be no in-person or phone support).

5. You havenôt built up a fan base before publishing.

6. Very few self-published books are profitable.

7. You donôt like speaking in public.

8. You are not interested in marketing.

9. You donôt know what to write when signing copies of your book.

10. You write cowboy poetry.















Publishing Rights 

 

Publishing rights refers to the permissions granted to a publisher to reproduce a work. You can sell the rights to reproduce a 

work while still retaining the copyright.  

 

Two basic types of work arrangements in traditional publishing: 

 

Work for Hire ï This generally denotes an employee/employer relationship, or work done as an independent contractor. You 

do the work, but you do not get the copyright. This is the situation where a publisher or other agency might contract with the 

author to write part of book, pays the author a flat fee, and gains copyright to the work. The author retains no rights and receives 

no further compensation. Whoever owns the copyright is free to alter or use the material in any way. In general it applies to 

works that are part of a large work. Ghostwriting an entire book is not considered work-for-hire unless the writer is actually an 

employee of an employer. 

 

Royalty Publishing ï You do the work and you get the copyright. You can sell your copyright and lose all rights to your work. 

Assuming you retain the copyright, you can grant permission to a publisher to reproduce a work for a percentage of the profit. 

In traditional publishing the publisher pays for publishing and marketing a book, takes most of the risks, and takes most of the 

profits. They also want to have control over most of the rights. Everything is negotiable. Some of the rights that can be 

negotiated and granted to a publisher include: 

 

1. Country or region where a work can be published. 

2. Language a work can be published in. 

3. Duration of time a publisher can publish work. 

4. Medium in which a work can be produced (hardcover, paperback, digital, audio, etc.) 

5. Rights such as television and movie, book club, etc. 

6. Serialization rights 



Copyright 

 

1. What does copyright protect? Copyright, a form of intellectual property law, protects original works of authorship 

including literary, dramatic, musical, and artistic works, such as poetry, novels, movies, songs, computer software, and 

architecture. Copyright does not protect facts, ideas, systems, or methods of operation, although it may protect the way these 

things are expressed. 

 

2. How is a copyright different from a patent or a trademark? Copyright protects original works of authorship, while a 

patent protects inventions or discoveries. Ideas and discoveries are not protected by the copyright law, although the way in 

which they are expressed may be. A trademark protects words, phrases, symbols, or designs identifying the source of the goods 

or services of one party and distinguishing them from those of others. 

 

3. When is my work protected? Your work is under copyright protection the moment it is created and fixed in a tangible 

form that it is perceptible either directly or with the aid of a machine or device. 

 

4. Do I have to register with your office to be protected? No. In general, registration is voluntary. Copyright exists from 

the moment the work is created. You will have to register, however, if you What wish to bring a lawsuit for infringement of a 

U.S. work. 

 

5. Why should I register my work if copyright protection is automatic? Registration is recommended for a number of 

reasons. Many choose to register their works because they wish to have the facts of their copyright on the public record and 

have a certificate of registration. Registered works may be eligible for statutory damages and attorney's fees in successful 

litigation. Finally, if registration occurs within five years of publication, it is considered prima facie evidence in a court of law. 

 

 

6. How long does a copyright last? The term of copyright for a particular work depends on several factors, including 

whether it has been published, and, if so, the date of first publication. As a general rule, for works created after January 1, 1978, 

copyright protection lasts for the life of the author plus an additional 70 years. For an anonymous work, a pseudonymous work, 

or a work made for hire, the copyright endures for a term of 95 years from the year of its first publication or a term of 120 years 

from the year of its creation, whichever expires first.  



Questions and Answers about ISBN

1. What is an ISBN? ISBN standsfor InternationalStandardBook Number. It is a 13-digit numberthatôsusedasa uniqueidentifier for

books. ISBN is usedinternationally.

2. Why do we needISBNs?We needthemto identify eachbook that is published,andeachedition of thesamebook (includingdifferent

formats of the samebook). ISBN also identifies the publisherof the book. It is the standardID numberusedto identify books by

booksellers,libraries,bookwholesalersanddistributors.

3. Should I get an ISBN? If you plan to sell your book in bookstores,to libraries,or throughonline retailerslike Amazon.com, you will

needanISBN.

4. Doesa book haveto be published to havean ISBN? ISBNsareissuedto publishers,who thenassignthemto individual books. This can

bedoneat anytime,evenbeforethebookis written.

5. Is the ISBN the bar codeI seeon the back of books?Thebarcodeis a representationof the ISBN in a form that canbe identifiedby

scanners. Thebarcodemight alsohaveotherinformationembeddedin it, like thepriceof thebookandthecurrencyin which it is priced.

6. Okay, do I needto havea bar codetoo? Only if you plan to sell your book in bookstores. If you only plan to sell online,or privately

like at speakingengagements,youdonôtneeda barcode. Manypublishersput themon their booksanyway.

7. How do I get an ISBN? Bowker is the only company authorized to administer the ISBN program in the United States. Go to 

myidentifiers.com, or selfpublishedauthors.com(both are Bowker sites) and click on ñISBN Identifiersò and youôll be taken to a page 

where you can buy 1, 10, 100 or 1000 ISBNs.

8. If I get an ISBN, does that mean my book is copyrighted? No, ISBN is administeredby a private companyfor the use of the

internationalbooktrade. Copyrightis administeredby theLibrary of Congressandis anextensionof intellectualpropertylaw.

9. If I have an ISBN, doesthat mean my book will be in Books in Print? Onceyou havean ISBN you can go to the Bowker sites

mentionedaboveto fill out theformsnecessaryfor your bookto belistedin Booksin Print.

10. Can self-publishersget an ISBN? A self-publisheris still a publisher,soyes,you just applyfor anISBN like anyoneelse.

11. How many ISBNs should I buy? The leasteconomicalchoiceis to buy 1 ISBN. If you everpublishanotheredition of your book, or

anotherbookentirely,you will needmorethanoneISBN. I suggestyou buy the10pack.

12. What do ISBNs cost?A single ISBN todaycosts$125, while 10 ISBNs cost$250, 100 cost$575 and1000cost$1000. Note that the

priceperISBN dropsfrom $125to $25 to $5.75 to $1.

13. Well, can I re-usemy ISBN? No, sorry,onceassignedto a book,anISBN canneverbereused.

14. Where do I put the ISBN? Youôll print it on the copyright page, and itôs included in the Cataloging-in-Publication data block, if you use 

one. Otherwise, just print it on the copyright page and, of course, on the back cover as part of the bar code.

Adapted from ñISBN for Self Publishers,ò on thebookdesigner.comwebsite

http://www.myidentifiers.com/
http://www.selfpublishedauthors.com/
http://www.copyright.gov/



