






Closing the Loop 

Please discuss how your student learning outcomes are reflected in high impact practices and student 

success data. 

Response: 

Each of our HIPs is directly related to our SLOs (impacts on assessment are noted above). Internships, for 

example, speak directly to each of the four SLOs as students working for an established media entity are 

required to utilize all of the outcomes in their work. Internships/practicum also provide students with the sort 

of "real world" experience that informs their future elective choices and work in their final semesters 

(internships are usually completed in a student's junior or senior year). Another HIP with a direct connection to 

SLOs is our practice of emphasizing publication of student work. In order to be published in a newspaper/

website (even the campus paper) or broadcast on a local or national radio or television station, a student's story 

or package must meet SLOs such as "interpreting complicated information..." and creating "compelling stories" 

-- not to mention adhering ot AP Style and basic news writing principles. Writing intensive courses reflect our 

SLOs in that building skills is essential to journalism training. And while no student has yet completed the 

Capstone course (JOUR 490), ancedotal evidence suggests that when a student sees their work compiled in one 

place, it inspires them to strive for better outcomes. Our high GIP rate is another indication that our HIPs are 

effective. When a student continually achieves desired SLOs, it improves confidence, inspires them to excel 

and, indeed, persist in their journalism education. Our steady increase in majors in a program still in its infancy 

-- despite no organized recruitment or promotional efforts (due to lack of funding) -- suggests SEJ is on trend 

and appealing to undergraduates, whether a student who wants to work on the national stage covering climate 

or a biology major looking for a minor that will help them disseminate information about their scientific work 

to the general public. It's also worth mentioning that courses such as Science Writing for Popular Media appeal 

to non-degree-seeking students in public information roles and other communication positions, as well as 

students from departments such as engineering, fisheries and ocean sciences, atmospheric science, and others. 

These students are drawn to such courses because of their writing intensive nature and emphasis on creating 

publishable work. This speaks to student success, even though the aforementioned students don't show up in 

PAIR data.   





Who are your key community or external partners? 

Response: 

We partner with media entities across Alaska and some in the Lower 48 both to provide internships and places 

for student work to be published. We have also worked with on-campus entities (EpScor, KUAC, the GI) to 
place students in internships and publish/broadcast their work in associated outlets. We have visited several 
local high schools to speak about the major and attended associate college and career fairs. SEJ also partners 
with the Alaska Press Club, facilitating student travel to the organization's annual conference as well as 
providing speakers for said conference. We've also supported the Press Club financially through conference 
sponsorships (as funding allows). These last two items give UAF and SEJ valuable visibility, which translates 
into internships and jobs for our students and graduates. 

What role do your services courses play, if any? 

Response: 

n/a 

How do your graduates succeed after leaving the program? 

Response: 

Again, we have had no graduates from the Science and Environmental Journalism program. Thus far, we have 

had several students complete internships successfully with near-m1iversal praise for their skills from 
supervisors. Graduates succeed by getting jobs in the journalism/media field or the adjacent area of public 
relations/public information. From UAF's prior iterations as Journalism and Digital journalism, graduates arc 
currently working in media both in Alaska and across the country. In state, students who have attended UAF arc 
currently employed at the Fairbanks Daily News-Miner, the Anchorage Daily News, Alaska Public Media 
(radio), the Alaska Beacon, and other outlets. 
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